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EAFT Terminology Summit 2014
The Terminology Summit is held every two years in a different European location. This event brings 
together individuals and representatives of institutions and organizations that work in the field of 
terminology with the aim of creating a solid platform for multilingualism in Europe. EAFT, in col-
laboration with TERMCAT, is organizing the Seventh Terminology Summit in Barcelona on November 
27-28, 2014. 

The European Association for Terminology is a non-profit professional organisation for the 
terminology sector in Europe in particular. It is designed to further plurilingualism through ter-
minology, to provide a European platform for promoting and professionalising terminological 
activities and improving awareness of them, and to liaise and cooperate actively with other relevant 
organisa¬tions, associations and institutions at all levels.

TERMCAT, the centre for terminology in the Catalan language, was established in 1985 by 
the Government of Catalonia and the Institute of Catalan Studies. Its mission is to ensure the 
develop¬ment and integration of Catalan terminology into both specialist sectors and society in 
general through the constant creation of innovative quality tools and resources in permanent dia-
logue with experts and users.

Topic of the Summit
The overall topic for the summit is: How does social networking affect terminology work? In 
recent years social networks have burst into life, and into our work lives, too. Terminological work 
and its dissemination are no exception. This is why we have thought it would be interesting for 
the international terminology community to open a debate about the impact of social media on all 
spheres of terminology work, from research all the way through to dissemination. 

There will be three back-to-back sessions covering different subtopics. In each session there will be 
guest speakers, who at the end of the session will make up a panel and answer the questions of the 
audience, followed by a general discussion. There will be also an open section addressed to those 
who want to share their experiences on the general topic proposed in a set time limit, e.g. exactly 
seven minutes.

Finally, we would like to thank the Department of Culture of the Catalan Government, the DGLFLF 
(La délegation générale à la langue française et aux langues de France), TermNet and Scaterm for 
their support. We would like to express also our gratitude to all the participants and, in particular, to 
the speakers for their valuable contributions. Without you the Summit would not be possible. Enjoy 
these two days!

Jan Hoel, president of EAFT

Jordi Bover, director of TERMCAT
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Session 1 COLLABORATIVE WORK AND NETWORKING / CROWDFUNDING
Do social media offer easy access to expert opinions?

Do social media enable better identification of targets for terminological product?

Do social media enable better identification of organised specialist networks?

Do social media facilitate interaction between users in projects in progress?

Can we use social networks to raise funds for a project?

Can we use social networks to make contact with sponsors? 

Session 2 TERMINOLOGY WORK
Should social networks be a source in terminological research? 

Are social networks an appropriate consultation and response mechanism for terminological que-
ries?

Can social networks be used to quickly identify the most recent neologisms?

Session 3 COMMUNICATION / PUBLIC ENGAGEMENT
Can social networks be used to disseminate terminology?

What terminological material is best-suited for dissemination via social networks?

What are the effects of not implementing a good social networking strategy?

What type of social network interaction model is best for terminology centres and organisations?

How does social networking affect terminology work?

Session 4: FIRST-HAND TERMINOLOGY EXPERIENCES
Short presentations on how social media have affected the process when developing or communi-
cating a terminological project.
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The challenge of being (professionally) connected [ca]
Ismael Peña-López
Open University of Catalonia, School of Law and Political Science UOC

Throughout the history of humankind, information has been trapped in a physical medium. 
Cuneiform tablets in Mesopotamia, papyrus of ancient Egypt, modern books, newspapers. Even the 
most intangible information, the one locked inside the brains of people, usually implied having to 
coincide in time and space with the device that contained what we wanted to know. That’s why, 
for centuries, we have structured our information management around silos – archives, libraries, 
collections, gatherings of experts – and around ways to structure this information – catalogues, 
taxonomies, ontologies. The information lives in and out of the well, there’s the void.

With the digitization of information, humankind achieves two milestones: firstly, to separate the 
content of the container; secondly, that the costs of the entire cycle of information management 
collapse and virtually anyone can audit, classify, store, create, and disseminate information. The 
dynamics of information are subverted. Information does not anymore live in a well: it is a river. 
And a wide and fast-flowing one.

Are we still going to fetch water with a bucket and pulley, or should we be looking for new tools?

Ismael Peña-López
Lecturer at the Open University of Catalonia, School of Law and Political 
Science, and also researcher at its Internet Interdisciplinary Institute 
and at its eLearn Center. PhD in the Information and Knowledge 
Society, BSc in Economics, MSc in Ecoaudit and Corporate Planning of 
the Environment and post-degree in Knowledge Management.
During 2014 he is on partial leave from the University to be in charge 
of the direction of the project of open innovation of the Fundació 
Jaume Bofill, whose goal is to rethink how knowledge is created and 
shared inside and outside of the organization.
He works on the impact of Information and Communication 
Technologies in Development. Specifically, his interests focus on the 
measurement of the evolution of digital economies and personal 
digital uptake (e-readiness, the digital divide), and the impact of ICT 
on development and its main institutions, especially in the field of ICTs 
and education and ICTs and democracy.
He was founding member and then director of the Development 
Cooperation Programme at UOC, where he mainly worked in the 
fields of e-learning for development and online volunteering. He is the 
editor of ICTlogy (ISSN 1886-5208).

27 09:30

Textile terminologies and social media 
Susanne Lervad   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 19

Everyone’s expertise in terminology work: top or bottom? 
Henrik Nilsson  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 20

Basque terminology dissemination and debate through social networks 
Begoña Arrate  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 21

SCATERM and cooperative work in terminology [ca] 
Judit Freixa  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 22

Experience on Irish language Information Technology project 
Úna Bhreathnach / Gearóid Ó Cleircín   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 23

Blogging on terminology: an Italian experience  
Licia Corbolante   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 24

Public contests of neologisms in Estonia 
Peep Nemvalts  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 25

Un Flashmob RO / une foule éclair FR – considérations sur la terminologie  
française et roumaine des réseaux de socialisation [fr] 
Anca-Marina Velicu   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 26

How can we handle user terminological needs in social media? Experiences  
and limits at TERMCAT [ca] 
Maria Cortés / Marta Grané   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 27

Neolosfera: an online resource for Catalan neologisms [ca] 
Elisenda Bernal / Alba Milà  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 28

Participatory campaign to update the ‘General Dictionary of Sport’ using  
social media [ca] 
Ester Bonet / Marc Ibern  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 29

Same shit, new wrapping – or? 
On the termwiki of The Norwegian Language Council 
Jan Hoel  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 30



EAFT Terminology Summit 2014EAFT Terminology Summit 2014

8 9

Working through collaborative networks of experts [fr]
Rute Costa / Raquel Silva
New University of Lisboa

In Terminology, it is usually acknowledged that experts are an essential element in the work of ter-
minologists whether as a primary source of knowledge or as a factor of validation of terminological 
information. From this perspective, based on a close collaboration and conjugation of different exper-
tises – the terminologist’s competences and the expert’s knowledge – methodologies are designed 
for various purposes, enabling access to specialized knowledge, its organization and sharing between 
the targeted users. 

In the light of the theoretical principles and characteristics of the collaborative platform the termi-
nologist occupies a position different from the one usually taken when he/she is building applications 
and tools for terminological purposes. In this context, it is necessary to establish a priori the elements 
that experts need in order to discuss and define their concepts, which differs from the requirements 
for language professionals. Methodologically, to achieve this goal the task of terminologists is to 
understand the modus operandi of the expert in defining and structuring concepts of their sphere 
of knowledge. Bearing in mind that the expert is often referred to as the most important source of 
knowledge in terminological methodologies it is important to reflect on how practice affects or deter-
mines terminology work, particularly the strategies that terminologists must adopt to capture the 
experts’ knowledge. In this perspective, it is important to describe and rethink the role of the expert 
as an end user of an application or as validator of terminological information.

Rute Costa
Professeur à la Faculdade de Ciências Sociais e Humanas de 
l’Universidade Nova de Lisboa et chercheur au Centre de Linguistique 
de l’Universidade Nova de Lisboa. Responsable scientifique du Master 
en Terminologie et Gestion de l’Information de Spécialité et du 
Programme Doctoral en Traduction et Terminologie. Depuis 2010, elle 
est coresponsable de la Formation TOTh, à l’Université de Savoie et 
responsable de la formation dans le Projet européen COST – European 
Network of e-Lexicography – ENeL. Depuis l’année 2000, elle est mem-
bre du CT 37 ISO. Elle est animatrice du GT 3 - Normes 704 & 1087-1 
et membre du SC 6 du CT 150 “Gestion de l’environnement” de 
l’Institut Portugais pour la Qualité.

Raquel Silva
Est membre-chercheur du Centro de Linguística de l’Universidade 
Nova de Lisboa où elle collabore depuis 1993 à de nombreux projets 
de recherche dans les domaines de la Lexicologie, Lexicographie et 
Terminologie. Actuellement professeur à la Faculdade de Ciências 
Sociais e Humanas de l’Universidade Nova de Lisboa, elle ensei-
gne dans les domaines de la Terminologie, la Linguistique pour la 
Traduction et, au niveau du Master, le Management de la Qualité en 
Terminologie. Elle est actuellement coresponsable avec Rute Costa 
du projet «Terminologie pour le développement de l’Administration 
Publique en Angola» CLUNL / Ministère de l’Éducation d’Angola 
(2014-2019).

Terminology Coordination Unit, European Parliament, Luxembourg
Rodolfo Maslias
Head of the Terminology Coordination Unit of the European Parliament

The Terminology Coordination Unit of the European Parliament has an original approach among 
the Coordination Services of the 10 EU Institutions. The Unit offers terminology management in the 
multilingual and multinational EU, which provides 80% of the national legislation of 28 countries. 

Terminology management serves some 5000 translators and interpreters, working in 24 languages, 
across 10 institutions and 58 specialised agencies. This management is necessary in order to ensure 
the linguistic consistency of legislative procedures which are drawn up in a process that makes use 
of translation and interpretation in 552 possible linguistic combinations. Communication about EU 
Terminology takes place on three levels:

•	 internally, to raise awareness of the importance of terminology to ensure quality of the original texts and 
translations that become official legislative texts in each country.

•	 among the 10 EU Institutions managing the IATE database in which around 300 terms are inserted 
daily by the translators. The new interinstitutional terminology portal, EurTerm, has been developed 
by TermCoord on behalf of all institutions, and allows cooperation, sharing of resources, storage and 
automated consultation of research results and communication on both concept and term level in each 
language.

•	 and with the external world of Terminology; international organisations like the UN and NGOs, universi-
ties and research centres and networks and also the big multinational companies that produce and offer 
very important terminology resources in specialised fields. Communicating EU Terminology to the world 
has a mutual benefit for the quality and consistency of EU legislation covering all fields and translated 
in 24 languages, and offers a very rich resource to the public in the form of the IATE database which 
contains 8.5 million terms in 110 domains and receives an average of 3500 hits per hour. This part of 
the presentation will focus on several methods of coining terminology using several tools and software 
like e-newspapers, the communication and social media strategy of the unit and methods of collecting, 
selecting and sharing the precious resources gathered through this extrovert approach.

Rodolfo Maslias
Studied languages (German, French, Spanish) and law. Speaks and 
writes also English, Italian and Dutch. Post-graduate in German classi-
cal theatre (Schiller – Justus Liebig Universität Giessen).  
Translator in the Greek Unit of the EP since 1981. Taught translation 
and terminology at the University of Corfu (1997-1998) and since 
2013 Terminology and Multilingualism in the Masters of the University 
of Luxembourg “Multilingual Learning in Multicultural Environments”. 
ECQA certified terminologist. Member of the Board of TermNet.
Member of the European Cultural Parliament since 2009 and from 
2000 to 2002 as Director of Cabinet of the Greek Minister of Culture. 
Coordinator of the European Observatory of Youth and Media (2000-
2001), Member of the Board of the Greek Organisation of Tourism 
(2000). As external activity:, Secretary General of the Network of 
Capitals of Culture (2000-2006), Cultural Advisor to the Mayor of 
Athens (2007-2010).

27 10:00 27 11:00 S1S1
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It’s getting crowded! 
A critical view of what crowdsourcing can do for terminology as a 
discipline
Barbara Inge Karsch
BIK Terminology, New York University

New paradigms bring new opportunities. That’s how it is with crowdsourcing and terminology work: 
There are many ways that we as terminologists can make use of the technologies, the processes 
and also the excitement that crowdsourcing brought with it. Some of what the rest of the world 
discovered as new may not be so new to the field of terminology and to seasoned terminologists. 
After all, terminology work has never been a solitary pursuit and communities have always played 
an important role. In this talk, we will explore what is new and what isn’t quite so new.

We will also look into what the new ideas can bring to us or what the enthusiasm can do for the 
field. Using new models, such as involving the crowd, generates a larger interest, and terminology as 
a discipline should surely not miss that opportunity. But hype can also lead to undiscerning or rash 
application of processes and technologies to a field and cause more harm than good.

And finally we will have a look at some of the risks involved. After about a decade of involving a 
community in terminology work in this new theme of crowdsourcing, we are at a good point to 
look at what has gone well and what went amiss. The goal of the presentation is to not only help 
us employ crowdsourcing ideas more successfully, but also to help our non-terminologist colleagues 
avoid mistakes.

Barbara Inge Karsch
Is the owner of BIK Terminology, a terminology consultancy and 
training company. As consultant and trainer, Barbara works with 
companies and organizations on terminology training, terminology 
development and the implementation of terminology management 
systems. She draws on her 14-year experience as in-house terminolo-
gist for J.D. Edwards and Microsoft. Barbara holds a lectureship at 
New York University. As US delegate to ISO TC 37, Barbara is leading 
the revision of ISO 12616, Translation-Oriented Terminography. She is 
also the chair of ATA’s Terminology Committee.

Terminology as a Service – a model for collaborative terminology 
management
Klaus-Dirk Schmitz
Cologne University of Applied Sciences
Tatiana Gornostay
Tilde

The time has come to have a different look at the trends in terminology work. The time has come 
to introduce innovative models of terminology work and in language work in general. What is a 
language worker’s profile? In the TaaS project, we shared our vision of the language workers’ environ-
ment and emphasise three main groups – terminologists, technical writers, and translators – involved 
in terminological data processing this or that way. While terminology work prevails for terminologists, 
technical writers and translators spend up to one third of their time on terminology work and, in some 
cases, it can consume an even greater share of working time. A terminologist studies a concept and 
creates a term or identifies it in a text in a certain discourse and language. A writer utilises the term 
in the text he/she is creating and he/she is aware of terminology consistency to prevent contradic-
tions at semantic or syntactic levels. A translator communicates the concept by means of a translation 
equivalent in a target language. Even two languages can pose a problem, and we are working with 
23 official European languages. Thus, terminology work is a collaborative process, and a language 
worker is no longer alone in his task. Individual autonomous work leads to errors in term usage and 
affects not only translation productivity and overall costs but also influences further phases of content 
life cycle, e.g., failures in product technical support, client request processing, marketing etc. During 
our presentation, we will show how an innovative collaborative model for terminology work was 
introduced in the TaaS project.

Klaus-Dirk Schmitz
Full professor of terminology studies and language technology at 
the Institute for Translation and Multilingual Communication at 
the Cologne University of Applied Sciences, Managing Director 
of the Institute for Information Management, Vice-President of 
the German Terminology Association (DTT) and the International 
Terminology Network (TermNet), Secretary General of the Association 
for Terminology and Knowledge Transfer (GTW), Chairman of the 
German National Standards 
Committee “Systems for manag-
ing terminology, knowledge and 
content” (DIN-NAT), winner of the 
Eugen Wüster Prize (2010).

Tatiana Gornostay
Full professor of terminology studies and language technology at 
the Institute for Translation and Multilingual Communication at the 
Cologne University of Applied Sciences.

27 11:30 27 12:00 S1S1
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Tieteen termipankki: how do you work collaboratively through a 
wiki format?
Antti Kanner
Finnish Termbank

Social collaboration platforms, for example wikis, offer one possibility to combine social media 
dimensions to traditional terminology work. From purely technical point of view wikis are little more 
than websites that allow modification of their contents through immediately available interfaces. 
However, when easily accessible interface is combined with inclusive attitude towards participation 
and two-way mode of communication, a wiki platform can develop into a very powerful node of 
knowledge, of which maybe the best example is the Wikipedia.

In order to be useful at any level a terminology has to be reliable. How then can this reliability be 
achieved while still maintaining benefits from a large community mobilized in terminology work? 
Common answers proposed to the question have included restricting participation with formal 
criteria or introducing mechanisms by which the community itself can evaluate inputs of its mem-
bers. Alongside participation issues, questions arising from socially collaborative terminology work 
include ones concerning coordination of the work, motivation of the people involved, and quality 
control and coherence issues. These questions in turn govern the options available in for example 
crowdsourcing strategies, guidelines and policies and data structures.

The Bank of Finnish Terms in Arts and Sciences (BFT) is a wiki based terminological database for 
management of terminologies in academic sector. In my presentation I will explore some of the 
choices made in the BFT project in correspondence to different wiki possibilities available, and try 
to evaluate the effects of these choices. I will especially concentrate on questions concerning the 
extent of crowdsourcing, collaborative guidelines presented to experts and data model solutions. I 
will discuss these themes based on the current state of the term bank’s contents and BFT’s recent 
user survey.

Antti Kanner
Is the project coordinator of the terminology project Bank of Finnish 
Terms in Arts ans Sciences (BFT). His responsibilities include coordinat-
ing the project’s multidisciplinary collaboration and technical develop-
ment of the project’s wiki platform. He is also currently working on a 
doctoral thesis combining the themes of terminology work and lexical 
and contextual semantics with methodology provided by the so called 
digital humanities movement.

From content marketing to engagement: Terminology in digital 
marketing; a collaborative social project [ca]
Sandra Cuadrado
TERMCAT, Centre de Terminologia
Josep Maria Gastó
STAITEC, Statistics and Technology

In March 2014 we had in mind the idea of starting a new terminology project on digital marketing 
using social media to contact experts, to exchange opinions of users about new terms and getting 
terminological suggestions to create the corpus. 

The result was launched last October, as a new online dictionary in Catalan about digital market-
ing. What do experts expect from the project? How to reach consensus on a proposal by means of 
Twitter? Where do we find the influencers in this field? Have we arrived on time? These are some of 
the questions that came up during the process and that we will cover in this paper. 

In digital marketing and social media everything has to be learnt and there is a whole new world to 
explore. Everything is moving so fast, it is not a question of take it or leave it; if you are not taking 
the challenge, the user will leave you. Social media are here to stay. It is time to observe, participate 
and, where possible, learn how the social rules work. The following is about our experience seen 
from the perspective of the expert and the leader of this project. 
Lead nurturing, influencer, growth hacking and community gardener are already some of the pro-
posals to be included in the second edition that has started already on Twitter.

Sandra Cuadrado
Project manager in digital marketing at TERMCAT. Communication 
and PR consultant. MA in Politics Communication and Institutional 
Relations (University Ramon Llull) and MA in Lexicography (IULA, 
University Pompeu Fabra). Worked as an assistant lecturer at Queen 
Mary College (Universtity of London, 2002-2004) where she followed 
Film and Communication Studies (Arts Faculty). She was in charge of 
the Communications Department in TERMCAT from 2004 to 2011. 
Since then she is project manager in digital marketing as well as devel-
oping EAFT communication and international cooperation activities. 

Josep Maria Gastó
PhD in Chemical Enginnering and co-founder of Staitec, an spin off 
from Rovira i Virgili  University. Experienced in entrepreneurship and 
tech transfer management (Esade and MIT). For the last 5 years he 
has managed several technological projects with private companies 
(Abertis Telecom, Oracle, CISCO, CatSalut and others) and academic 
research groups (URV, UPC and UOC). Experienced in App develop-
ment projects in the field of digital marketing and smart cities and IoT.
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Social media as a tool for terminogical research
Anita Nuopponen / Niina Nissilä
University of Vaasa

Social media is an effective media for acquiring and disseminating various kinds of information and 
communication. Nuopponen (2013) distinguishes between following terminological activities on 
social media: networking, sharing, meeting, collaborating, teaching and training, and doing research. 
No single social media site, platform or application serves them all, but for a certain activity, several 
alternatives exist and a tool can be utilized for various activities. In this paper, we focus on the use of 
social media for research.

The call for papers asks: “Should social networks be a source in terminological research?” Instead of 
answering yes or no, we will discuss the possibilities social media afford terminological research. Some 
of the affordances of social media are included in the other questions in the call for papers. Relevant 
issues from our point of view are the questions of identification of organised specialist networks, social 
networks as a possible mechanism to access expert opinions, consultation and response and social 
networks as a possible source of recent neologisms. While these questions were posed to practical 
terminology work, they are relevant for the research of terminological principles and theory, too, not 
only for searching for terminological information.

In this paper, we will especially focus on how to find relevant information for research concerning 
terminologies and concepts. For information searching, search engines play a crucial role with their 
effective information gathering. However, social media tools are creating new ways of finding relevant 
sources and pieces of knowledge, and new tools will affect the information searching behaviour as 
observed in recent studies (e.g. Lu 2012). As an example we will take the use of social media for infor-
mation gathering for a research project (TUM) which focuses on terminology as a usability factor on 
interfaces. As a part of this project, information on how both users and designers reflect on termino-
logical problems on user interfaces is needed. The project utilizes this information to create a typology 
of terminology related problems in usability.

Anita Nuopponen
Head of the Dept. of Communication Studies. Professor in Technical 
Communication (including Ter-minology Science). Leader of the MA 
Programme of Technical Communication (incl. Terminology). Research 
interests: principles and methods of terminology science and work, 
esp. concept systems and relations; 
digital and social media. 

Niina Nissilä
Doctoral theses (2008) about terms 

and concepts in balance sheets (Swedish language). Current research 
interests: terminology and usability, synonymy in terminology, concep-
tual worlds in language immersion. Teaching: Swedish, popularization, 
academic writing, research methodology, terminology.

TermWiki is blurring the line between terminology management 
and social networking
Uwe Muegge / Carl Yao
CSOFT International

With thousands of users and millions of terms in more than 100 languages, TermWiki (termwiki.
com) is demonstrating how the power of social networking can be put to good use in the realm of 
terminology management. In the first part of the presentation, Carl Yao, co-founder of CSOFT and 
head of the development team behind TermWiki, will talk about his vision of community-driven 
terminology management, as well as the workflow automation features of the corporate version, 
TermWiki Pro. In the second part, Uwe Muegge, professor at the Monterey Institute of International 
Studies, will give an overview of how he uses TermWiki in his online terminology management 
course.

Uwe Muegge
VP of Strategic Technology Solutions at OmniLingua Worldwide, a 
language service provider. His credentials include filing a patent for 
an automatic terminology extraction process the year after he gradu-
ated from college, being a corporate terminologist for a Fortune 500 
company, serving as translation and terminology consultant for the 
European Commission and the Inter-American Development Bank, as 
well as providing instruction in translation and terminology to gradu-
ate students in Europe and the United States.

Carl Yao
Executive VP, Global Business Development. Master’s program in 
computer science from Brown University. He graduated with a BA 
degree in mathematics and computer science from Whitman College 
in Washington. Prior to CSOFT. He served as president and founder of 
YAOS Technologies that built multilingual applications for global mar-
kets. Previously, he also served as director of interactive technologies 
at Animation Technologies in Boston and as a director of emerging 
technologies for Northeast Digital, Inc. focusing on multimedia appli-
cation development.
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Can social networks be used to quickly identify the most recent 
neologisms? 
Twitter provides a ‘selfie’ of evolving language
Maria Pia Montoro
Intrasoft international

Twitter and other social media are an immense resource that can offer linguists the opportunity to 
explore how our words and phrases are changing.

Why Twitter? 

Because its data is public and immediately available. A huge data consisting of around 340 million 
tweets sent every day, according to Twitter.

Twitter offers records of language mutating in real time and space. Many tweets provide location 
data and the time they were sent allowing thus to map out the way in which new words become 
popular and spread.

Tweets tend to be rather informal. There are a lot of types of creative usages of words. Tweets appear 
similar to spontaneous speech, making them particularly valuable to the study of the spread of new 
words and expressions.

Maria Pia Montoro
Web content manager, linguistic tester, UI (user interface) termino-
logist, translator at Intrasoft International, Luxembourg. Previously 
worked at the Terminology Coordination Unit of the European 
Parliament in Luxembourg for the European Terminology Database 
IATE. Before, web content editor and media monitoring officer at 
the Italian Ministry of Economy and Finance and the Italian Court 
of Auditors. Previously, translator of newspaper articles for a media 
monitoring agency in Rome. Graduated at La Sapienza University 
(Rome) in Modern Languages and Literature. Master in journalistic 
translation at SSML “Gregorio VII”, Rome. ECQA certified termino-
logy manager.

The use of blogs to identify specialised neologisms
Marita Kristiansen
Norwegian School of Economics (NHH)

In my paper I will present a study which explores how blogs may be used to detect neologisms in 
the economic-administrative domains. The study focuses on how to detect specialised neologisms 
and also possible Norwegian terms that are formed (Kristiansen 2012a, 2012b). To study this I have 
used the Norwegian Newspaper Corpus (NNC), together with four blogs: Peter Warrens finansblogg 
(PW), which is a finance blog, and three researchers’ blogs published by the Norwegian School of 
Economics (NHH). The aim has been to gather terminological information which can be useful in the 
NHH Termbase, an online, web-based resource on Norwegian and English terminology.

In the study I have focused on neologisms relevant within the economic-administrative domains, 
such as expressions originating from English which are now either used as English loan words 
(anglicisms) in Norwegian (‘self-serving biases’ or ‘subprime’), as calques, such as ‘spill-over-effek-
ter’ (‘spill-over effects’), ‘hedgefond’ (‘hedge fund’) or ‘multikanalsetting’ (‘multi-channel setting’), 
or as Norwegian “substitute words” like ‘samskaping’ (‘co-creation’), ‘kredittskvis’ (‘credit crunch’) 
(Sandøy 1997). 

The analyses build on a study which explores methods for harvesting specialised neologisms in the 
Norwegian Newspaper Corpus (NNC; http://avis.uib.no/), with particular focus on financial jargon 
(Kristiansen 2012c). The methodology is based on the NNC and its neology extractor which detects 
and produces lists of word forms of newly harvested texts not previously recorded in the NNC (i.e. 
some 5 million word forms) (Andersen and Hofland 2012).

Based on the harvesting of neologisms so far, the findings indicate that the number of disciplinary 
relevant neologisms which are detected is high. Out of these, many are Norwegian term candidates 
which are applied within the economic-administrative domains. This indicates that the methodology 
developed provides data which are valuable input in specialised dictionaries or termbases. It is thus 
also a valuable contribution for the maintenance and further development of a Norwegian special 
language in the economic-administrative domains.

Marita Kristiansen
Is associate professor of  English at NHH in Bergen where she teaches 
business English and terminology. She also coordinates the Nordic 
Termdist network which offers an online master course in termino-
logy. Her current research interests include terminology infrastructure, 
domain dynamics and corpus-based neology studies. In addition, 
she is involved in language planning and policy issues both locally 
in establishing language policies for NHH, as head of the Norwegian 
Association of Higher Education Institutions’ term group, as well as 
a member of the Nordic Council of Ministers’ network for parallel 
language use in Nordic higher education institutions. She has pu-
blished papers in international journals such as Terminology, Studies in 
Corpus Linguistics and Terminology Science and Research: Journal of 
the International Institute of Terminology Research.
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Textile terminologies and social media
Susanne Lervad
Centre for Textile Research
University of Copenhagen - SAXO institute

The Centre for Textile Research at the University of Copenhagen hosted the workshop: “Traditional 
textile Craft – an intangible cultural heritage in Amman, Jordan March 2014.

A section about terminology was included and the concept of craft was deined and discussed.

The multilingual terminology work of the group continued after the workshop and the website and 
the blog dedicated to theworkshop (www.traditionaltextilecraft.dk) was decisive for the networking, 
the dissemination and sharing of knowledge and experiences and the representation of the Bedouin 
weavers project in Jordan.  The multilingual terminology on the website explaining the ground loom 
and the Bani Hamida Weavers project is an important outcome of the workshop in order to preserve 
and present textile craft traditions.

Susanne Lervad
PhD in specialized communication within the textile terminology field. 
Visiting scholar at Centre for Textile Research at the University of 
Copenhagen and member of the costume group of the the Danish 
Museums “Dragtpuljen”.
Participation of the project “Textilnet.dk digitizing files about tex-
tiles and costumes from the 17th century and today and TEMA – a 
research group at CTR working with Textiles of the Mediterranean 
Area in a broad diachronic view. 
Textilnet.dk is editing a term-wiki to make an outreach for a broader 
public. 
As a terminologist I am also working as adviser and coach for termi-
nology projects in other organizations and companies in Denmark 
within the framework of Termplus Aps.

Do’s and Don’ts in Social Networking - Report on TermNet’s 
experience in implementing the different social network 
possibilities
Blanca Nájera Villar 
TermNet - International Network for Terminology

In its more than 25 years as international network in the world terminology, TermNet has witnessed 
the tremendous changes in the way information is exchanged on a global scale: from the slow, two-
way transmission of knowledge to the explosion of interaction paths through various new media; 
from heavy volumes of encyclopaedia to Wikipedia.

This has also affected the way TermNet operates as an International Association. Born as a global 
co-operation forum for companies, universities, institutions and associations who engage in the 
further development of the global terminology market, TermNet has developed from a platform 
where paper and post deliveries were the only way were to spread the knowledge and connect with 
members and partners to a buzzing network of persons and organizations who use mainly techno-
logy and social media to learn, communicate and interact.

And TermNet needed and continues to learn from all of them! Hardly can any organization survive 
today without being media-savvy. The motto for all of us is “adapt or become insignificant”.  In 
our presentation we report on our experiences reaching out to old and new stakeholders through 
Weblogs, Facebook, LinkedIn, Twitter and more. What worked, what didn’t work. And what are the 
lessons learned.

Blanca Nájera
Holds a university degree in translation and interpreting gained from 
the University Alfonso X el Sabio in Madrid. Blanca is a qualified 
and highly skilled freelance translator, with strong experience in the 
profession after working as a project manager and in-house linguist 
with several translation agencies across both Spain and Germany. She 
joined the TermNet team in 2004 as project and event manager with 
focus on terminology strategies for the industry, quality assurance, 
certification and innovation. Blanca has been Deputy Director of 
TermNet since October 2011.
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Basque terminology dissemination and debate through social 
networks
Begoña Arrate
UZEI

At the presentation UZEI (Basque Centre for Terminology and Lexicography) will provide an over-
view on its own experience regarding the use and the influence of social networks when it comes 
to terminology work in Basque language.

The most immediate and direct function of social networks is, in our case, that of popularizing and 
communicating the use of specific terms, as well as terminological preferences and terminological 
recommendations.

Another practical use we make of social networks is that of establishing debate platforms where 
doubts are expressed and lexicographical and terminological proposals are made. Those debates are 
useful for complementing and improving UZEI’s terminological proposals.

Because of its special characteristics, language from social networks poses limitations when treated 
as a corpus to be analyzed by automatic tools; especially when it comes to a language like Basque, 
which is in normalization process. Anyway, UZEI picks up relevant information from social networks 
(especially that provided by agents with relevance in the field of the project, etc.) and uses it to 
complement the corpus search process. 

Social networks can also be valuable when it comes to identifying expert agents in various working 
fields, as well as to establishing collaboration links. 

Begoña Arrate Larrañaga
Holds a degree in Organism and System Biology by the University of 
Barcelona since 2003. 
She has translated from English into Basque a series of books on 
histology and engineering thermodynamics for the University of the 
Basque Country. She also has published several science popularizing 
works in Basque. As a result of her background in scientific transla-
tion and popularization, she is nowadays responsible for the scientific 
terminology at UZEI’s Terminology Department, where she and her 
colleagues create terminological dictionaries to feed Euskalterm, the 
Public Terminology Bank of the Basque Government.

Everyone’s expertise in terminology work: top or bottom?
Henrik Nilsson 
TNC The Swedish Centre for Terminology

In traditional terminology work, terminologists work together with experts and the results are not 
normally intended for the general public, or at least only indirectly. In a national context, where the 
LGP planning is handled by one public body and LSP by another, it is probably less common that the 
members of the general public have any impact on a terminology project and its results. But new 
technologies, and new mindsets?, are facilitating a dialogic way of working and agile and cloud 
methods are being discussed in connection to terminology. This paper will, using examples, discuss 
possible drawbacks of using crowdsourcing in an LSP context, but also try to see if, and how, the 
crowdsourcing idea could still be useful for terminology work.

Henrik Nilsson
Born in 1970, works as a terminologist at the Swedish Centre for 
Terminology (Terminologicentrum TNC) since 1997. Within TNC, he 
takes part in various terminology projects and he directs the joint 
group for terminology of the planning and building sector. Currently, 
he is one of the content managers for the national term bank, 
Rikstermbanken. He is also responsible for marketing activities, the 
web editor of TNC’s website, and one of those at TNC teaching termi-
nology to various groups. He has worked various terminology projects. 
He has presented papers at the EAFT and TKE conferences and sum-
mits and also published articles on terminology work and terminology 
theory. He has been part of the board of the EAFT for several years and 
he has visited a large number of European terminology institutions. He 
holds a diploma in communication science, English and French and is 
also a trained teacher of English. And his new interest is tap dance.
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Experience on Irish language Information Technology project
Úna Bhreathnach / Gearóid Ó Cleircín
Dublin City University

This talk will report on a work in progress, a collection of c.1,500 Irish-language Information 
Technology terms, including terms related to social media. In the past, most of our terminology 
projects have involved direct consultation with volunteer subject and language experts, either face-
to-face in committees or online through a private extranet system. It has often been challenging 
to maintain participation and enthusiasm, and the approach is not as transparent and inclusive as 
might be wished. We plan to investigate the possibility of using Twitter to create a virtual committee, 
where term proposals can be discussed and debated directly with potential users. We will investi-
gate whether this method is as efficient, as reliable and as useful for producing term suggestions 
and for identifying subject specialists. We currently use Twitter as a promotional tool, to facilitate 
the dissemination of terminology, but not as a research tool. 

The above is an imprecise outline, as this project will only begin in June 2014. By November, we 
plan to have used Twitter to facilitate open discussion of a substantial number of concepts and 
proposed Irish neologisms with our target users and we will be in a position to provide a detailed 
progress report.

Úna Bhreathnach
PhD in Terminology from DCU (‘A Best-Practice Model for Term 
Planning’, 2011). Lecturer and editorial manager with Fiontar, the 
Irish-language teaching and research unit of Dublin City University. 
Involved in a number of terminology projects including Focal – the 
national terminology database for Irish and LEX – the provision of 
Irish-language terminology for IATE.  Recently published a study of ter-
minolgy production for IATE (Bhreathnach, Úna, Cloke, Fionnuala and 
Nic Pháidín, Caoilfhionn (2013). Terminology for the European Union. 
The Irish Experience: The GA IATE Project. Galway: Cló Iar-Chonnacht). 
Also involved in research projects in the fields of Irish folklore, place-
names and biographies. 

Gearóid Ó Cleircín
PhD in Modern Irish from National University of Ireland, Maynooth 
(2005). BA (Joint Honours) in Modern Irish and Anthropology from 
National University of Ireland, Maynooth (2001). Lecturer (Irish) and 
terminologist with Fiontar, the Irish-language teaching and research 
unit of Dublin City University. Involved in a number of terminology 
projects including Focal – the national terminology database for Irish 
and LEX – the provision of Irish-language terminology for IATE. Also 
involved in research projects in the fields of Irish folklore, placenames 
and biographies.

SCATERM and cooperative work in terminology [ca]
Judit Freixa
SCATERM

The Societat Catalana de Terminologia (Catalan Terminology Society – SCATERM) is a subsidiary 
society of the Institut d’Estudis Catalans (Institute for Catalan Studies – IEC) which is attached to 
the latter’s Philological Section and brings together all the organisations and professionals involved 
in Catalan terminology and disseminates terminological activities carried out in Catalan-speaking 
areas. In this short presentation we will talk about how this society is carrying out his present aims 
(like encouraging the dissemination of terminology in Catalan in scientific and technical fields, pro-
viding a platform for promoting the recognition and professionalization of the field of terminology, 
establishing relationships with other organizations, associations and institutions which have similar 
purposes or cooperating with the Philological Section and other IEC bodies in work and discussions 
related to the terminology of this institution) and also about how could be envisaged the creation 
of a network for Catalan terminology using social networking.

Judit Freixa
PhD in Philology for the University of Barcelona, with a doctoral thesis 
on terminological variation (2002) awarded with the 1st International 
Prize of Terminology 2003 conceded by the European Association for  
Terminology (EAFT, Infoterm, TermNet). She is the vice president of 
Scaterm and also the coordinator of the Observatori de Neologia from 
the IULATERM (Institut Universitari de Lingüística Aplicada – UPF). She 
teaches Neology and Terminology at the Faculty of Translation and 
Interpretation (Universitat Pompeu Fabra).
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Public contests of neologisms in Estonia
Peep Nemvalts
Tallinn University

Since 1960s, a lively interest in language issues among Estonians has become apparent.  A conside-
rable public interest towards creation of new Estonian words at large, including term formation, has 
emerged. 

In 1972, the first public contest of neologisms was arranged by the Mother Tongue Society. The con-
testants were provided with twenty concepts for which new words were expected. It resulted in 182 
entries in the contest with hundreds of proposals. Even though many of these were amateurish, this 
kind of activity helped the Estonian language to survive attempts of Russification during the Soviet 
occupation. Many of the award-winning proposals have stayed in usage, e.g. pardel < formerly elek-
triline habemeajamisaparaat ‘electric razor’, eirama < ignoreerima ‘ignore’.

In 2002, a contest was organised by the EU Information Secretariat, Mother Tongue Society, Ministry 
of Education and Research, Estonian Centre of Legal Translation, and the newspaper Postimees. The 
aim was to get appropriate Estonian terms for a dozen concepts used in the EU. Approximately 5300 
neologisms were suggested by about 600 participants. The jury recommended inventions like üleil-
mastumine ‘globalisation’, lõimuma ‘integrate’, tõukefondid ‘structural funds’, lähimus ‘subsidiarity’.

In 2010, President Toomas Hendrik Ilves announced another contest of neologisms for eleven central 
concepts within the EU. Again, 593 contestants suggested 2123 new words, part of them for many 
other concepts. Among the winning new coinages taken into active use were taristu < formerly infras-
truktuur ‘infrastructure’, kestlik < jätkusuutlik ‘sustainable’, vabakond < kolmas sektor ‘third sector’.

In September 2014, the results of the term contest devoted to the 10th anniversary of Estonia’s NATO 
membership were published. Suitable neologisms were expected for nine military concepts. This spe-
cific task was tackled by 58 contestants suggesting 531 new words.  Picked as a winning proposal was 
e.g. rauter < jalaväe lahingumasin ‘infantry fighting vehicle’.

I shall elaborate on the phenomenon and the reception of neologisms.

Peep Nemvalts
Was born in 1950 in Tallinn and got his MA in Estonian philology from 
Tartu University, Estonia in 1974. His PhD thesis “Case Marking of 
Subject Phrases in Modern Standard Estonian” (published in English) 
was defended in 1996 at Uppsala University in Swedish. A slightly 
modified version in Estonian was published in 2000. He has held 
positions as research associate, lecturer, associate professor, senior 
researcher at universities in Estonia (Tallinn), Finland (Oulu), Sweden 
(Uppsala, Stockholm). 2008 he founded the Centre for Academic 
Estonian at Tallinn University, currently head of the Centre. The Centre 
has organised two national conferences on academic Estonian (2009, 
2012) and an international conference on National Languages in 
Academic Research and Higher Education (2011).

Blogging on terminology: an Italian experience
Licia Corbolante
Assiterm

Terminologia etc., run by terminologist Licia Corbolante, is the only Italian blog that regularly fea-
tures terminology insights and provides hands-on experience on terminology research and manage-
ment. It has a wide audience that includes translators, localization specialists, software professionals 
and language lovers, and it has proven to be very successful in creating and spreading awareness 
of terminology work. This short presentation draws on the blog experience, and its related Twitter 
profile, @terminologia, to describe the benefits, challenges and best practices of using social media 
to popularise terminology. 

Licia Corbolante
I hold a degree in translation from the University of Trieste, Italy, and a 
diploma of advanced studies in applied linguistics and marketing from 
the University of Salford, UK; I also did further studies in computa-
tional linguistics at Dublin City University, Ireland.
I have been working in the localization field since the early 90s, mainly 
at Microsoft, where I was instrumental in defining Italian localiza-
tion standards, developing target language processes and driving 
best practices across languages. Until April 2009 I was Senior Italian 
Terminologist with Microsoft Language Excellence, an international 
team of terminologists and language specialists responsible for main-
taining a multilingual, concept-oriented terminology database and 
supporting Microsoft product teams and localization service providers 
(cf. Working with terminology at Microsoft, an outline of a presenta-
tion given at tcworld 2008). 
I currently work as an independent terminologist and localization 
specialist and I am based in Milan, Italy. 
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How can we handle user terminological needs in social media? 
Experiences and limits at TERMCAT [ca]
Maria Cortés / Marta Grané
TERMCAT, Centre de Terminologia

After a first stage in which organizations presence in social media was mainly based on informative 
accounts focused on spreading, nowadays communication through these channels has become rela-
tional (conversations and relationships) and specially assistant (answers to questions and doubts 
from followers related to the institution’s activity). 

Whereas from the information and communication point of view organizations were able to adapt 
to social media a model they used and had already defined in other channels, the assistant function 
has raised new hypothesis and realities to deal with. 

In TERMCAT’s case, the terminology center had, since it was created almost 30 years ago, specific 
platforms to attend queries and doubts: the personal Consultation Service and the Contact Box. 
Both had controlled procedures, forms and conditions of use as well as a workflow known and 
agreed between users and the organization. However, appearance in social media has made modify 
completely this model and obliged to attend new challenges: what kind of consultations can be 
answered via Twitter? What is the answer to be given? In which language register and deadline? 
How do social networks coexist with other online channels offered by the organization?   

Taking the experience of two years managing TERMCAT’s Twitter account, this communication will 
analyze the attention model for consultations and terminological comments set out by users.

Maria Cortés
Graduated in Translation and Interpreting and in Digital Communication 
(Universitat Pompeu Fabra), she has become a specialist in digital and 
social media for cultural and language affairs through hands-on expe-
rience at TERMCAT. She believes in combining language and creativity 
using a strategic core tool: digital and social media. For her, the digital 
sector is the natural place for transforming key procedures such as 
market research, user service and interaction, brand awareness and 
effectiveness analysis. Having also postgraduated in Music Business 
and Piano, she also works in projects of this field within the national 
and international scope. 
 

Marta Grané
Studied linguistics at Universitat de Barcelona, and  lexicography and 
translation at Universitat Pompeu Fabra.  Since 1999 she works as a 
terminologist at TERMCAT, the coordinating center for terminological 
activities in the Catalan language. She has been working in the termi-
nology projects, advisory services and communication departments.
Currently she is project manager in the field of information and com-
munication technologies terminology, and she is also responsible for 
online terminology tools.

Un Flashmob ro / une foule éclair fr – considérations sur la 
terminologie française et roumaine des réseaux de socialisation [fr]
Anca-Marina Velicu
University of Bucharest

Cette contribution portera sur la dissémination du métalangage du réseautage social lui-même, en 
français et en roumain – terminologie qui participe encore, très souvent, en anglais déjà, d’autant 
plus dans les langues romanes, de formes émergentes. Nous situerons d’emblée la problématique 
au niveau des langues-E (au sens chomskyen du terme), et entamerons une recherche exploratoire, 
largement qualitative, des vocabulaires français et roumain des réseaux de socialisation, qui se pro-
pose d’identifier les tendances à l’œuvre dans leur mise en place (et surtout : en discours) : si pour 
le français, le GDT (entre autres) enregistre comme termes privilégiés/recommandés très souvent 
des calques (il en va ainsi de l’exemple dans l’intitulé de notre communication), sinon des formes 
périphrastiques, en roumain, le vocabulaire spécialisé est investi par les emprunts directs à l’anglais.

Anca-Marina Velicu
Is actually teaching linguistics (French syntax) and applied linguistics 
(terminology, specialized translation) at the University of Bucharest 
(teaching position with the French Department of the Foreign 
Languages and Literatures Faculty). Her main areas of interest are 
the interface syntax/pragmatics, generative grammar (Minimalist 
Program), conceptual terminology and specialized translation, but 
she developed a side interest in questions of methodology also 
(translation studies). Various articles, course materials and manuals 
of exercises published in those fields, including a series of French for 
business manuals for her students in economics (Bucharest University 
of Economic Studies, 1996-2001). EAFT’s member. Since last year, 
member of Realiter and of the ‘excellence network’ RO+ for (special-
ized) Romanian language and terminology.
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Participatory campaign to update the ‘General Dictionary of Sport’ 
using social media [ca]
Ester Bonet / Marc Ibern
Union of Sports Federations of Catalonia (UFEC)

It seems fair to say that a dictionary is never a complete or finished work. This is especially so in the 
field of sport where the constant introduction of new methods, the use of new materials, improve-
ments in individual skills, regulatory changes, etc. mean that conceptual updating of terms and the 
inclusion of lexical neologisms are always needed.

In spite of the fact that the Union of Sports Federations of Catalonia (UFEC) has continued working 
with terminology centre TERMCAT on sports terminology over the years, this time round we have opted 
for a more contemporary tool to update the ‘General Dictionary of Sport’ in the shape of communica-
tion using social media. To that end we designed a new experience that is delimited in time (March to 
April 2014) and easy to assess (number of participants/number of neologisms contributed).

Under the slogan ‘Move in Catalan’, we have asked participants to send us the words they thought 
should be in the General Dictionary of Sport and also encouraged them to enter a draw via Facebook 
for a one year subscription to any of the facilities in which contestants had to answer Trivial Pursuit-
type questions about sports language.

This campaign is addressed to sports players, enthusiasts and fans but also to people who are espe-
cially interested in language as well as the followers of the UFEC’s various online distribution channels 
including the sports press, mainstream press, blog, website, Twitter, Facebook and its weekly newsletter.

At this point in time we are unable to provide any data as the campaign is still ongoing with its dead-
line for completion set for 22 April.
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Philology. Has a master’s degree in Linguistic Applied from University 
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language consulting and formation. She coordinated the prepara-
tion of the dictionaries for the Barcelona 1992 Olympic Games, and 
since June of 1991 is responsible 
of the language consulting of 
the Union of Sports Federations 
of Catalonia (UFEC).

Marc Ibern San Vicente
(Barcelona, 1982) is graduated in Catalan Philology. He has a master’s 
degree in Language Consulting and Publishing Services from University 
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Since 2013 he is working for the Press and Communication depart-
ment of the Union of Sports Federations of Catalonia (UFEC).

Neolosfera: an online resource for Catalan neologisms [ca]
Elisenda Bernal / Alba Milà
IULA

The Observatori de Neologia (OBNEO) is a research group directed by M. Teresa Cabré within the 
Institut Universitari de Lingüística Aplicada, at Universitat Pompeu Fabra. Its focus of interest is the 
study of neologisms in Catalan and Spanish through a process of detection and extraction from texts 
(written and oral), which are then stored in an open access database. In an initiative to bring neo-
logy closer to the general public and share the work carried out by the Observatori, a new project 
was devised. Neolosfera is a blog where a lexicographic neologism is published every day with the 
following information: the first time it was registered by the Observatori, the type of neologism, 
two examples of its usage and an explanation about its origin, process of formation and meaning. 
The blog also includes general information on the different types of neologisms and links to related 
resources and publications. 

Although this format has been used before to share knowledge about words, the Neolosfera is the 
first to focus exclusively on neologisms. Since it was presented in January 2014, over 200 entries 
have been published, providing its subscribers with interesting facts about the new words they use. 
In a language where standardization plays such an important role, it is very interesting for Catalan 
speakers to realize that some of the words they assume that are part of the language are still not 
officially accepted by the norm.

Elisenda Bernal
Teacher at Universitat Pompeu Fabra (Barcelona). Member of the 
Grup InfoLex (research group on lexicography) and of the Observatori 
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Same shit, new wrapping – or? 
On the termwiki of The Norwegian Language Council
Jan Hoel
Språkrådet

At the end of 2010 the Terminology Service of the Language Council decided that it would be inte-
resting to find out whether a term base could successfully be developed on a MediaWiki platform. 
The work was done externally, and the first version was rather primitive. In a revamp operation two 
years later, new and better functionality was added using Semantic Forms. Semantic Forms is an 
extension to MediaWiki that allows users to add, edit and query data using forms.

So far there is not very much content in our termwiki, but then again, we were never all that 
preoccupied with getting as much content as possible. Our primary concern was to find out if tra-
ditional and sound terminology methods could be safeguarded in a MediWiki solution. The main 
challenge all along the development and use of the termbase has been: How open and ”social” 
should the termwiki be? Today, everybody can conduct searches in the content, but in order to enter 
terms one must ”apply” for a user name and a password.

Jan Hoel
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His main professional interests are terminology and LSP, lexicography 
and language in society. He is in particular preoccupied with the 
contemporary impaired situation of national languages in higher 
education.
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